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Methodology

To compile this report covering the first two weeks of Ramadan 2024, a structured methodology was adopted.

The process began with comprehensive research to understand the conversations revolving around Ramadan’s
content for this year from different sources, whether traditional or social media and streaming platforms

To capture the evolving audience sentiment, comments, and discussion trends, these mediums were monitored
closely on an hourly basis.

Collected data was meticulously categorized to ensure clear and meaningful information presentation.

Findings were thoroughly compiled into a comprehensive report format, enhanced by visuals such as graphs, and
summary for clarity.

Categorization of the collected data was also crucial for organizing the information meaningfully.



MENA Entertainment Insights -

During the holy month of Ramadan, the entertainment takes center stage in the region.
From heart-pounding dramas to toe-tapping tunes and TV commercials that hit just
right; the MENA region is buzzing with creativity and culture.

This report, brought to you by Publicist Inc., a leading Comms & Publicity agency in the
MENA region, will reveal all things entertainment, from viewing habits to content
cravings, and everything in between. And guess what? We're putting Egypt and the
GCC under our spotlight to uncover the hottest insights in these dynamic markets.

So grab your konafa & amar eddin, kick back, and let's uncover the magic of Ramadan
entertainment together!

Disclaimer: While this report reflects trends based on data collected between March 11th and March 25th,
2024, viewer preferences and platform content might change daily.




Report Key Takeaway

Egyptian Production Dominance: Egypt takes the crown for Ramadan dramas, producing 58% of the region's content.
Trending Shows: Each country has its favorite! "Haqq Arab" dominated Egyptian Google searches, while "Al Ashrar" and "Zawaja Waheda La
Takfi" trended in Saudi Arabia and UAE respectively.

e Shorter Seasons: This year, Egypt saw a shift towards shorter series, with 65% of shows being 15 episodes long compared to the traditional 30
episodes.

e Production value in KSA: Period dramas emerged as the frontrunners in Saudi Arabia this Ramadan, showcasing a significant leap in production
value and quality compared to past years.

e Radio Boom: Egyptian radio productions are experiencing a surge in popularity, with a 65% increase this year.

e Social Media Buzz: Several shows, including "El Hashishin," "Ashghal Shaqa," and "Zawja Waheda La Takfi," sparked heated debates on social
media.

e [Music Reigns Supreme: "Mahraganat" music dominated social media platforms and was heavily used to promote shows.

e International Appeal: Both Saudi Arabia and Egypt embraced international celebrities in their ad campaigns. Egypt focused on emotional themes
and catchy jingles/songs, while Saudi Arabia featured international stars in local brand ads.

e Gaza War Impact:The ongoing conflict in Gaza impacted media content. Some shows addressed the issue directly. Additionally, there were

advertisements encouraging support for Palestine.



Ramadan Drama

Ramadan is the month of worship, and it is also the season of drama
production in various parts of the Arab world, as series are produced at
a cost that exceeds billions of dollars annually.

Egypt dominates the scene, accounting for a whopping 58% of the total
Ramadan drama production in the region. The remaining 42% is shared
by other Arab countries.

Egypt Arab countries




RAMADAN "TRENDS




Al Sharar Zawja Waheda La Takfi

/ Zawja Waheda La Takfi @ / Ne’ma El Avocato

Haq Arab

ey, Ashghal Shaga

D, Wilad Badee’s

D Ne’ma EIl Avocato
8
\\ Haq Arab

Haq Arab

\\ Ne’ma El Avocato
A’la Nesbet Moshahda




Trending Ramadan Shows on

AL

Zawga Wahda La Takfy

Zawga Wahda La Takfy
/ Ne’ma EIl Avocato

El Atawla

Ashghal SHaqa

7

— @D
\,\\ Alaa Nesbet Moshahda
Kamel El Adad

/ Khyout El Ma’azeeb

D Ne’ma EIl Avocato

\, D
Gl

\ Welad Bade’a
Ramez Gab m El AKher




/

/ Lahzet Ghadab

D Haq Arab

' G

Lahzet Ghadab

7

ey El Kber Awi

Haqq AArab

Baba Geh




ending Ramadan Shows on

Zman Al Ajaj

o

oy Lunch Box

> XD




CONTENT GENRE
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Ramadan Shows -

Egyptian comedy is booming in 2024! Led by hilarious hits like +1, In Saudi Arabia, period drama took precedence over comedy shows,
Ashghal Shaqa, Al Kabeer, and Farawla, audiences are raving about marking a significant increase in production value and quality compared
the quality of this season's shows. to previous years. Saudi productions have now taken the lead in

viewership among GCC content, marking a departure from previous
trends when Kuwaiti shows dominated the most-watched list.




CONTENT FORMAT




15-Episode Series
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7 The 15-episode series dominate the map of the Ramadan drama season 2024
in Egypt, and this is significantly noticeable compared to previous years.

Yearly Comparison In 2024

2023 2024 30-Episodes 15-Episodes




Radio Series

YThis Ramadan isn't just about captivating on-screen series! While television
dramas dominate the season across the Arab world, Egypt is experiencing a
surge in radio productions this year with a whopping 65% increase! Radio
remains a powerful channel, especially during Ramadan. Egyptians love
tuning in during traffic jams on their way back from work.

Yearly
Comparison

2024 2023



CONTENT THEME &
TOPICS




cs Discussed In
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Social media's influence is a hot topic in Egyptian dramas. The Ramadan series "Alla
Nisba Mashahada" tackles this by showing how some Egyptians chase wealth
through high viewership on TikTok.

While inspired by the "Mawda Al Adham" and "Hanin Hossam" cases, it's not a direct
copy. Instead, it portrays a mix of social media personalities and the impact of their
actions on themselves and society. The show has been well-received for its story,
presentation, and acting.
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"Silat Rahim" sparked social media buzz with its bold ending, leaving audiences
satisfied with its resolution of a controversial topic.

The series tackled sensitive issues rarely explored in Egyptian media, including
abortion, the desperate measures women take to hide mistakes, and the ethically and
legally complex topic of surrogacy.
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Ghada Adel, alongside Jameelah Awad and Fadwa Abed, headline the cast of
'Lunch Box', an Arabic rendition inspired by 'Good Girls'. This marks the
inaugural international adaptation of the Universal Television series, portraying
the journey of three mothers as they venture into the world of crime

LUNCH BOX




CONTENT SPARKING
DEBATE
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Every year, some content stirs controversy among audiences, sparking
debates about shows themes and content and this year the controversy
started early on!

After airing its first episode,“El Hashashin” topped X platform trend, grabbing
wide attention and gains wide praises

‘El Hashashin’ was one of the most talked-about releases this Ramadan.
However, the feedback was mixed, with some considering it a flop and others
finding it too complex to be digested by viewers.

El Hashashin, the historical drama, faced the challenge of balancing complex
events with audience engagement.
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Ashghal

While the Egyptian comedy series "Ashghal Shaga" has been receiving interest from
viewers and critics who praise the show's comedic quality, it has also faced criticism
from forensic doctors who accuse the show of "defaming them." This scenario repeats
periodically between some creators of artistic works and various professionals.

And this is not the first time that a series has stirred up a major controversy within
professional circles.
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The Kuwaiti Ministry of Information announced that it has initiated

actions, against the "Ramadan series offensive to Kuwaiti society,"
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Kuwait or violate the morals of Kuwaiti society.
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The ministry stated in a statement that it "will take the necessary
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measures to address any artistic work that offends Kuwaiti society, and
urging all concerned parties to respect the laws, regulations, and
treaties and take the necessary measures to stop the display of such
scenes in the future.” A J 503l — e

asd Al Jibwy Joai ul g dsiall Jlocdl” ul ke Gnaudig
O—E i Ulg Jileoiao Il aal s uh_ngn_'\ P Haig dualy
Mlulgddly bl
il pledl gaidl Glieaa ay Sols 3l jgadly Gialudilg
u\nn.un.“ egdl nle Jay Loy dln.o.l“ a3 Jio U}.S.LLMJ'
aialiog ailiddlal uad aablio ,_s.ll anajg cuglll alga (na
Al




PERFORMANCES




Salma Abu Deif Mohamed Mahmoud Mai Omar Ahmed Dash Yasmine El Abd
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YPraised Performances -

Mostafa Abu Sre’a Mostafa Ghareeb Enaam Salosa Eman El Said Entesar



sed Performances -

Lubna Bokhamsen Maryam Hussain Amal Alrmdan Reem abdullah
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gelebrity Families

mi " | The Ramadan season was always a fierce battleground for television ratings, as both local and satellite
7 channels offer a variety of shows to attract viewers. This year, the competition was even more intense,
as some of the most popular actors were joined by their family members in starring roles.

“
'
F 4
‘,\." .:‘,‘
Ay
i o |
p g0 :_‘:‘ \ )

Khaled El Nabawy & Nour Nabawy Hamada Helal & Youssef Helal Ahmed Zaher & Malak Zaher Rogina & Maryam Ashraf Zaki
Embratoreyet Meem El Madah Al-Muharib Sir Elahi




RAMADAN TRACKS




This year, an intriguing trend has emerged where singers are venturing into new markets within the
region and exploring different dialects.
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Nawal El Kuwaitia In Said Al Agarib Ruby in Zawja Wahidah La Takfy Balgees in Bayn Le-Qosoor
Kuwaiti singer featured in an Egyptian Egyptian singer featured in a Kuwaiti Emirati Yemeni Singer featured in a
show show Moroccan show
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Hamza Namira Nawal El Kuwaitia




2 YouTube Music

Amr Diab - Vodafone Egypt Hussain Al Jassmi - Orange
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for the First Time

Some stars have reserved their spots to sing the theme songs of their series
themselves, including the stars of the series "Al-Atawlah” such as Ahmed El
Sakka, Tarek Lotfy, Bassem Samra, Zeina, May Kassab, and others.

Additionally, Akram Hosny, who sings the theme song of his series "Baba Gha,"
similar to the series "Maktoub Aleik" in 2022. The song is written by him,
composed by Karim Ashour




Rabeh Sager's "Khyot Almaazib" intro song was a huge success with
audiences in Saudi Arabia and the Gulf region. It significantly contributed
to sparking discussions about the show, as viewers felt it was a perfect

choice for the series.
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ahraganat Tracks in

Bmadan’s Mahraganat have topped social media platforms during this year's Ramadan race. Actors are using
Mahraganat music to promote their Ramadan shows, and this appears to be a successful strategy

Mohamed Ramadan was the pioneer, being one of the first performers to use Mahraganat songs to advertise the
dramas he featured in during the Ramadan race.

Ahmed El Awadi adopted the same approach, Show stars celebs release Mahraganat hit
announcing the song for his new series "Haq "Al-Atawla," trending on social media.
Arab" titled "Wahdu Alwahid.



ahraganat Tracks in

"Beit El-Rafaayi," starring Amir Abdel Basset Hamouda, folk The promotional song was Hassan El Raddad and Moharred’s

Karara, also relied on Mohamed singer, performed the series’ performed by the folk music cast released a Mahraganat song to
Shahin, folk singer, to sing the closing song singer Essam Saasa. promote for the series, and it garnered
theme song of the series millions of views, topping the charts for

several days
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amadan Ads - Trending on

2 YouTube Music

Telecom Egypt
Isaad Younis, Khaled EI-Nabawy, Hend Sabri, Ahmed Malik, Ayten Amer, Razan Jamal, and Essam Omar.
The advertisement song was performed by the artist Elissa
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Vodafone (5slall aKli#) Orange (e Uad aaly Llaig)
Kind words Make a difference. For years, Orange has been
In celebration of its 25 years in synonymous with spreading joy
the Egyptian market, Vodafone and positivity through its
Ramadan ad 35~ 4K shows vibrant Ramadan campaigns.

that one good word can make
someone’s day.

etisalat
e
Etisalat by e& Telecom Egypt (b e Wils)
(Cualiile sslall Clelulif) Cherishing Loved Ones.
Etisalat by e& introduced new Telecom Egypt has once again
chemistry with Angham & captured our hearts with its
Mohamed Ramadan. enchanting Ramadan

campaign, weaving together a

tapestry of romance.



Ebank’s Ramadan Campaign
Highlights Long Standing Client
Support
Having the client’s back throughout
his or her journey is the direction of
Ebank’s Ramadan Campaign 2024

QNB Al Ahli’'s Ramadan
Campaign promises easier
banking experience, featuring
Ahmed Helmy.

Al Baraka Bank Egypt’s uplifting
Ramadan campaign to support
Startups.

EGbank revives “Oufa” to
Champion Freelancers in
Ramadan Campaign
The fan-favorite Oufa is back in
EGbank’s 2024 campaign
S 8l Gl Lilee
Oufa dominate the TV screens
from almost 7 years ago in 2017



NBE ads message highlighted
supporting local manufacturing
& brands

Banque Misr #_i= Ramadan
Campaign is one of the most
uplifting and motivational campaigns
so far in this year’'s Ramadan.
The symbols in the ad shows how
Egyptian citizens are working hard
give you a sense of motivation.
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Agricultural Bank of Egypt’s
Funny Campaign for small
Business
The Agricultural Bank of Egypt
took the comedic direction in this
year's Ramadan Campaign with
two ad copies # ras oa)l ol

Banque du Caire’s Encourages
local Youth and Products
Banque du Caire is the second
supporter of local brands and youth
products this year's Ramadan. The
campaign features the singer Amir
Eid and Amina Khalil buying
Egyptian-made products.
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In a recent trend, both Saudi Arabia and Egypt are embracing international celebrities in their advertising campaigns. This year's Saudi

|| advertising featured several international figures appearing in local brands for Ramadan ads 2024, with special focus on sports players

such as Cristiano Ronaldo and Messi. Similarly, Egyptian real estate developers partnered with Georgina Rodriguez for her first
appearance in a Middle Eastern advertisement.
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Influencers in

Moving to a new trend, brands start using Influencers in their Ads.

This year Bonjorno Cafe surprised us by adding “Om Khaled”, an Egyptian
TikToker, to their Ramadan Ad.



https://www.facebook.com/BonjornoCafe

Debate!

An Egyptian tourist resort ad featuring a remake of the classic song
"Dokko EI-Shamasy" by the famous late singer Abdel Halim Hafez caused
controversy. The ad, sung by Malak El-Husseiny, was criticized for its
performance. The resort showed licensing agreements to justify their use
of the song, while Hafez's family took legal action to protect his legacy.
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PALESTINE IN
RAMADAN

This Ramadan, the Gaza war cast a long shadow on media content. Some
shows tackled the conflict, while others highlighted international brands
boycott. There were also advertisements promoting support for Palestine.




Drama about Palestine

A new Egyptian series called “Maliha” will be aired in the second half of Ramadan
2024.

The promo included scenes of the displacement of Palestinians from their lands,
including a child named “Maliha” carried on her father’s shoulder, amidst a state of
sadness that overwhelmed her and her family, and this coincided with the events of
the Intifada in the year 2000.




"Massar Egbari” series cared about including
local brands to show clear support to the local
brands




Some Viral Ramadan Commercial Ads showed support
for Palestine in their Ramadan Ad for 2024



Debate
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The Ramadan series “Lunch Box” has sparked controversy on social media
due to a scene that quoted a video of a Palestinian mother crying over her
killed son. The viral video had the Palestinian mother looking for her son
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The actors and the director series’ apologized.

Jamila Awad
@jamilaawad - Follow
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Debate
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Egyptian singer Tamer Hosny faced criticism for starring in a commercial for

Chipsy, a brand owned by Pepsi (which is being boycotted by some due to its
connection to Israel).

Hosny defended himself on social media, saying he'd already been working
with Chipsy for two years and that Chipsy itself is an Egyptian company

(providing contract details for proof). He also emphasized his support for Tamenpiosy 9 X

@tamerhosny - Follow
Palestine. .
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https://www.instagram.com/p/C4bExA-N3Qn/
https://variety.com/2024/tv/global/good-girls-arabic-adaptation-egyptian-stars-ramadan-tv-season-1235937904/
https://www.instagram.com/p/C4a9dafqGak/
https://www.instagram.com/p/C4fZH0tNYB8/
https://daily.rosaelyoussef.com/416655/6-%D9%85%D8%B3%D9%84%D8%B3%D9%84%D8%A7%D8%AA-%D8%A5%D8%B0%D8%A7%D8%B9%D9%8A%D8%A9-%D8%AA%D8%B4%D8%B9%D9%84-%D8%A7%D9%84%D9%85%D9%86%D8%A7%D9%81%D8%B3%D8%A9-%D9%81%D9%89-%D8%B1%D9%85%D8%B6%D8%A7%D9%86-2023
https://www.okaz.com.sa/variety/na/2157082
https://www.tahiamasr.com/842052
https://gate.ahram.org.eg/News/4743203.aspx
https://www.alarabiya.net/culture-and-art/2024/03/21/-%D8%AF%D9%82%D9%88%D8%A7-%D8%A7%D9%84%D8%B4%D9%85%D8%A7%D8%B3%D9%8A-%D8%A7%D8%B9%D9%84%D8%A7%D9%86-%D9%85%D8%B5%D8%B1%D9%8A-%D8%B9%D9%84%D9%89-%D8%A3%D8%BA%D9%86%D9%8A%D8%A9-%D8%B9%D8%A8%D8%AF%D8%A7%D9%84%D8%AD%D9%84%D9%8A%D9%85-%D9%8A%D8%AB%D9%8A%D8%B1-%D8%A7%D9%84%D8%A7%D9%86%D8%AA%D9%82%D8%A7%D8%AF%D8%A7%D8%AA
https://www.shorouknews.com/news/view.aspx?cdate=23032024&id=d59a104f-03e1-47a9-909f-dd281e552424
https://www.shorouknews.com/news/view.aspx?cdate=24032024&id=e2bd0be8-c8d8-4a4d-b082-5a4ae9adf2a3
https://www.instagram.com/p/C4_iWc9tXDX/
https://www.instagram.com/p/C4-1n00oWog/
https://www.instagram.com/p/C5BevqdL59c/
https://www.instagram.com/p/C4aXZVGNc8G/
https://www.instagram.com/p/C4-ZpZpoIBb/

About Publicist

Established in 2011 in Egypt, Publicist Inc. has evolved into a leading Comms & Publicity agency with a deep
understanding of the MENA region. Since 2019, we've strategically focused on the dynamic world of entertainment,
recognizing the power of compelling content to captivate audiences.

Our team of expert publicists boasts extensive experience across the region. We go beyond simply understanding
publicity — we are passionate strategists who translate the value of entertainment into impactful communication
campaigns. Our reach extends beyond borders, encompassing Egypt, UAE, Saudi Arabia, Qatar, Kuwait, and more.
This regional perspective allows us to tailor strategies for maximum impact.

For three years, we served as the trusted publicity partner for Netflix, launching some of the biggest titles the region has
ever seen. Currently, we work with industry giants like Spotify, Katara Studios, and TOD. Our past partnerships include
prominent players such as StarzPlay and Manga Productions, solidifying our position as a key player in the MENA
entertainment landscape.



And that's a wrap!

Haidy Rasmy Lamia Habib
M: +201004937844 M: +966505481479
haidy.rasm ublicistinc.com lamia.habib@publicistinc.com
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