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Financial and Operational Highlights

Summary Income Statement
EGP mn 1Q2026 1Q2025 Change

Revenue 5,770.5 4,283.4 34.7%
Gross Profit 2,012.5 1,353.3 48.7%
% Margin 34.9% 31.6%
EBITDA 1,054.9 694.8 51.8%
% Margin 18.3% 16.2%
Net Profit 793.1 381.0 108.1%
% Margin 13.7% 8.9%

The discussion and analysis in this report are based on the unaudited IFRS statements. For comparison of the results to Egyptian Accounting Standards, please 
refer to the section “Egyptian Accounting Standards Reconciliation to IFRS.”

•	 Revenues delivered a strong 34.7% y-o-y increase to EGP 5.8 billion in 1Q2026, reflecting robust volume growth, continued success in 
price-point migration, and sustained demand momentum across key categories.

•	 Core segments remained the primary growth engines, with cakes revenues increasing 35.9% y-o-y to EGP 3.1 billion in 1Q2026, while 
croissants delivered exceptional growth of 67.7% y-o-y to EGP 1.6 billion. 

•	 Nascent segments also continued to scale and support portfolio diversification, led by rusks and candy, which recorded strong 
revenue growth of 56.6% and 19.2% y-o-y in 1Q2026, respectively, while wafers remained a sizeable contributor to the overall mix.

•	 Demand trends remained strong during the quarter, with total packs increasing 18.3% y-o-y and total tons rising 36.7% y-o-y, 
underscoring healthy consumption momentum and the strength of Edita’s market execution. 

•	 Average price per pack increased 13.9% y-o-y to EGP 5.76 in 1Q2026, supported by continued product mix optimization and 
migration toward higher-value offerings across key segments.

•	 Gross profit rose an impressive 48.7% y-o-y in 1Q2026 to EGP 2.0 billion, with gross margin expanding to 34.9% from 31.6% in 1Q2025, 
reflecting strong operating leverage and disciplined cost management.

•	 EBITDA increased 51.8% y-o-y in 1Q2026 to EGP 1.1 billion, with margin improving to 18.3% from 16.2% in 1Q2025.
•	 Net profit more than doubled, rising 108.1% y-o-y in 1Q2026 to EGP 793.1 million, with net margin reaching 13.7% compared to 8.9% in 

1Q2025.
•	 Net export sales reached EGP 549.7 million in 1Q2026, up 73.1% y-o-y and representing 9.5% of total revenues.
•	 Edita Morocco generated revenues of EGP 154.6 million in 1Q2026, up 21.3% y-o-y reflecting continued operational progress and 

strengthened route-to-market execution.

Edita Food Industries Reports 1Q2026 Earnings
Edita kicks off 2026 with a strong first-quarter performance, delivering 34.7% year-on-year revenue growth to EGP 
5.8 billion, while net profit more than doubled to EGP 793.1 million, up 108.1% YoY, alongside solid margin expansion, 
reflecting robust demand momentum, strong volume growth, and continued pricing discipline.

Highlights for 1Q2026

The figures displayed are based on unaudited results drawn from management accounts and finance department numbers (IFRS).
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Results in a Nutshell
Edita Food Industries S.A.E. (EFID.CA on the Egyptian Exchange), a leader in the 
Egyptian packaged snack food market, announced today its results for the quarter 
ended 31 March 2026. The Company delivered a strong start to the year, with 
consolidated revenues increasing 34.7% year-on-year to EGP 5.8 billion in 1Q2026, 
reflecting robust volume growth, continued price-point migration, and sustained 
demand momentum across key categories. Profitability expanded at an even 
faster pace. Gross profit increased 48.7% y-o-y to EGP 2.0 billion, with gross margin 
improving to 34.9% compared to 31.6% in 1Q2025. EBITDA rose 51.8% y-o-y to EGP 
1.1 billion, with margin expanding to 18.3% from 16.2% in the prior-year quarter. Net 
profit more than doubled, surging 108.1% y-o-y to EGP 793.1 million, with net margin 
reaching 13.7% compared to 8.9% in 1Q2025. The quarter’s results underscore the 
strength of Edita’s operating leverage, pricing discipline, and execution capabilities.

Operationally, Edita sustained the strong momentum established in the latter part 
of 2025, delivering another quarter of healthy volume and value growth. In 1Q2026, 
total tons sold increased 36.7% y-o-y to 42.0 thousand tons, while total packs rose 
18.3% y-o-y to 1.0 billion packs. This strong volume performance was complemented 
by continued price-point migration, with average price per pack increasing to EGP 
5.76 from EGP 5.06 in 1Q2025, reflecting richer product mix and healthy demand 
across categories. At the segment level, 1Q2026 performance was broad-based and 
once again led by the Company’s core categories. Cakes revenues increased 35.9% 
y-o-y to EGP 3.1 billion, driven by a 34.5% rise in tons sold alongside improved average 
pricing. Croissants delivered even stronger growth, with revenues rising 67.7% y-o-y 
to EGP 1.6 billion, supported by a 73.1% increase in tons sold. Edita’s more nascent 
segments also continued to support portfolio diversification, led by rusks and candy, 
which recorded revenue growth of 56.6% and 19.2% y-o-y, respectively. 

Gross profit expansion remained strong in the quarter, supported by operating 
leverage and continued cost discipline. In 1Q2026, gross profit increased 48.7% y-o-y 
to EGP 2.0 billion, with gross margin expanding to 34.9% from 31.6% in 1Q2025. The 
margin expansion was supported by disciplined cost control across key components. 
While sales increased 34.7% y-o-y, total COGS rose at a slower pace of 28.3% to EGP 
3.76 billion, reflecting improved cost efficiency. Cost of direct materials declined to 
53.7% of revenue from 56.2% in the prior-year quarter, while manufacturing overheads 
improved to 10.0% of revenue from 10.3%, underscoring disciplined cost management 
and stronger operating leverage. 

SG&A expenses remained well managed amid continued commercial 
investment in the quarter. In 1Q2026, total SG&A — comprising selling and 
distribution, advertising and marketing, and general and administrative 
expenses — increased 45.1% y-o-y to EGP 1.05 billion, representing 18.2% of sales 
compared to 16.9% in 1Q2025. The increase primarily reflected higher selling 
and distribution expenses alongside greater advertising and marketing support 
behind demand generation, product launches, and broader brand investment. 
 
Despite the higher SG&A spend in the quarter, EBITDA continued to expand strongly. 
In 1Q2026, EBITDA increased 51.8% y-o-y to EGP 1.1 billion, with margin improving to 
18.3% from 16.2% in the prior-year quarter, reflecting stronger gross margin dynamics 

Revenue Progression 
(EGP million)

Gross Profit Progression 
(EGP million, % margin)

EBITDA Progression 
(EGP million, % margin)

Net Profit Progression 
(EGP million, % margin)

The figures displayed are based on unaudited results drawn from management accounts and finance department numbers (IFRS).
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and the Company’s continued ability to convert top-line growth into higher operating 
profitability.
 
Net profit also accelerated sharply in the quarter, increasing 108.1% y-o-y to EGP 793.1 
million, with net margin reaching 13.7%. The strong bottom-line performance was 
supported by revenue growth, margin expansion, and significantly higher interest 
income.

On the regional front, Edita continued to scale its international footprint. Net export 
sales reached EGP 549.7 million in 1Q2026, up 73.1% y-o-y and representing 9.5% of 
total revenues.

Edita Morocco delivered revenues of EGP 154.6 million in 1Q2026, up 21.3% y-o-y 
reflecting continued operational progress and strengthened distribution capabilities 
as it continues expanding its presence in the Moroccan market.

Operational Developments

During the first quarter of 2026, Edita continued to advance its strategic and op-
erational priorities, spanning portfolio innovation, regional expansion, sustainability 
initiatives, and investments to strengthen its long-term growth platform. 

Edita continued to strengthen its product portfolio across key segments through in-
novation, packaging enhancements, and targeted launches tailored to evolving con-
sumer preferences and price points. In the Rusks segment, the Company refreshed 
the packaging designs of Bake Rolz and Bake Stix to create a more unified brand 
identity while preserving clear differentiation between the two formats, enabling 
each to grow independently while maintaining strong brand recognition. Within the 
Wafers segment, Edita introduced a new EGP 15 pack size for Freska Uncoated Fin-
gers. Freska also launched Uncoated Sticks cans in modern trade channels, opening 
up a new premium price point for the segment at EGP 100. In addition, Edita unveiled 
the innovative Freska Square and Choco-Square wafer formats, further differentiating 
the category and expanding its presence in the EGP 15 price point while also entering 
the EGP 20 price tier. In the Cakes segment, TODO introduced an upgraded packag-
ing design aimed at enhancing its relevance and appeal among younger consumers. 
In the Candies segment, MiMiX launched Sour Jellix Tutti Frutti at EGP 10, alongside 
several limited-time offerings within the soft candy category. The Company also ex-
panded the Caramelo range with new Peanut and Coconut flavors in a 9-piece stick 
priced at EGP 10, while the Frulla range introduced two new limited-edition flavors 
— Mango and Green Apple — also retailing at EGP 10. In the Frozen segment, Edita 
launched three new products, including, for the first time, round pizzas with toppings 
— Cheese Melt Margherita priced at EGP 140 and Chicken Ranch priced at EGP 195 
— in addition to a puff pastry roll priced at EGP 99.

On the regional front, Edita continued to strengthen its long-term growth platform 
during the quarter. In January 2026, the Company acquired the trademarks for Ho-
Hos, Twinkies, and Tiger Tail brands (“HTT”) beyond the Middle East and North Africa to 
cover more than 45 additional countries representing the remaining African markets. 

The figures displayed are based on unaudited results drawn from management accounts and finance department numbers (IFRS).

New Product Launches
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On the industrial operations front, Edita continued to expand capacity to meet grow-
ing market demand. During the quarter, the Company commenced operations at one 
of the cake lines acquired in October 2025, which was fully ramped up by February 
2026 and reached full utilization by the end of 1Q2026, supporting additional pro-
duction capacity and broader expansion plans. In parallel, efficiency improvements 
across production processes led to higher wafer fingers output. These developments 
underscore Edita’s commitment to operational excellence and its ability to scale pro-
duction in line with rising consumer demand.

Building on the successful implementation of its first toll manufacturing agreement in 
the biscuit segment, Edita signed its second such agreement with MIFAD in the wafer 
segment by the end of 1Q2026. The partnership is expected to add capacity for the 
Freska brand, particularly Freska Square coated and uncoated products at the EGP 
15 and EGP 20 price points, broaden Edita’s wafer portfolio, and enable the Company 
to capture demand in new product sub-categories within the segment.

In February 2026, Edita’s subsidiary, Edita for Trade & Distribution (ETD), signed a 
partnership with Shift EV to electrify ETD’s nationwide distribution fleet. The initia-
tive forms part of ETD’s broader modernization strategy and reflects the Company’s 
commitment to fostering a greener operating environment by reducing the carbon 
footprint of its distribution activities through cleaner mobility solutions.

In May 2026, Edita commissioned the installation a rooftop photovoltaic solar energy 
system at its Sheikh Zayed headquarters, spanning three headquarter buildings, in-
cluding Edita’s administrative building, central warehouse, and central research and 
innovation building, with a total installed capacity of approximately 390 kWp. The 
project is aligned with Edita’s sustainability strategy and Egypt’s Vision 2030 agenda, 
and is expected to reduce the Company’s carbon footprint by lowering conventional 
electricity consumption and increasing reliance on cleaner energy sources. The initia-
tive reflects Edita’s broader commitment to fostering a greener operating environ-
ment and embedding more sustainable practices across its facilities and day-to-day 
operations.

The figures displayed are based on unaudited results drawn from management accounts and finance department numbers (IFRS).
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The figures displayed are based on unaudited results drawn from management accounts and finance department numbers (IFRS).

Overview of Segment Performance

1Q2026 Revenue Growth by Segment (y-o-y)
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At the segment level in 1Q2026, growth was led by Edita’s core categories, re-
flecting strong demand momentum alongside continued pricing discipline. 
 
Cakes generated revenues of EGP 3.1 billion, up 35.9% y-o-y, driven by a 21.7% increase 
in packs sold to 626 million and a 34.5% rise in tons sold, alongside an 11.7% increase 
in average price per pack to EGP 5.00, reflecting continued price-point migration and 
mix optimization. Croissants recorded revenues of EGP 1.6 billion, rising 67.7% y-o-y, 
supported by strong volume expansion, with packs increasing 70.2% to 201 million 
and tons rising 73.1%, while average price per pack stood at EGP 7.83. Rusks gener-
ated revenues of EGP 293.4 million, up 56.6% y-o-y, reflecting a 22.8% increase in 
packs sold to 31 million and a 58.5% rise in tons sold, supported by a 27.6% increase 
in average price per pack to EGP 9.59, demonstrating strong category traction and 
improved price realization. Wafers recorded revenues of EGP 494.7 million, down 10.3% 
y-o-y, as a 24.8% decline in packs sold to 105 million and a 15.3% decrease in tons 
sold more than offset a 19.4% increase in average price per pack to EGP 4.71. Candy 
delivered revenues of EGP 152.9 million, rising 19.2% y-o-y, driven by a 11.6% increase 
in packs sold to 24 million and a 17.5% rise in tons sold, alongside a 6.9% increase in 
average price per pack to EGP 6.27. Biscuits generated revenues of EGP 82.5 million, 
down 35.6% y-o-y, as packs declined 50.6% to 12 million and tons fell 43.0%, despite 
a 30.4% increase in average price per pack to EGP 6.84. Frozen recorded revenues 
of EGP 17.4 million, down 7.0% y-o-y, as packs declined 8.5% to 0.2 million, while tons 
remained broadly stable and average price per pack increased 1.7% to EGP 79.55. 
 
For the quarter overall, total tons sold increased 36.7% y-o-y to 42.0 thousand, while 
total packs rose 18.3% y-o-y to 1.0 billion. Average price per pack increased 13.9% y-o-y 
to EGP 5.76, reflecting continued portfolio optimization toward higher-value offerings.
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The figures displayed are based on unaudited results drawn from management accounts and finance department numbers (IFRS).

Gross Profit Margin by Product Segment
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Gross profit expansion remained strong in the first quarter. In 
1Q2026, consolidated gross profit increased 48.7% y-o-y to EGP 2.0 
billion, with gross margin improving to 34.9% from 31.6% in 1Q2025. 
 
At the segment level, Cakes recorded gross profit of EGP 1.17 billion, up 49.8% y-o-y, with 
gross margin expanding to 37.5% from 34.0%. Croissants generated gross profit of EGP 
522.8 million, rising 83.5% y-o-y, with margin improving to 33.3% from 30.4%. Rusks 
delivered gross profit of EGP 94.9 million, up 91.3% y-o-y, with gross margin expanding 
to 32.4% from 26.5%. Wafers posted gross profit of EGP 156.3 million, down 5.2% y-o-y, 
although gross margin improved to 31.6% from 29.9%. Candy recorded gross profit of 
EGP 44.5 million, up 24.4% y-o-y, with gross margin improving to 29.1% from 27.9%. 
Biscuits generated gross profit of EGP 23.7 million, down 39.7% y-o-y, with gross margin 
moderating to 28.7% from 30.7%. The Frozen segment recorded a gross loss of EGP 7.1 
million compared to a loss of EGP 9.5 million in 1Q2025.

* Figures are based on gross sales
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Revenue and Gross Profitability by Segment

EGP mn 1Q2026 1Q2025 Change

Cakes

Revenue  3,128.0  2,301.1 35.9%
Gross Profit  1,172.1  782.6 49.8%

Gross Profit Margin 37.5% 34.0% 3.5pp

Bakery
Revenue  1,571.9  937.2 67.7%
Gross Profit  522.8  285.0 83.5%

Gross Profit Margin 33.3% 30.4% 2.9pp
Rusks
Revenue  293.3  187.3 56.6%

Gross Profit  94.9  49.6 91.3%

Gross Profit Margin 32.4% 26.5% 5.9pp
Wafers
Revenue  494.6  551.2 -10.3%
Gross Profit  156.3  164.9 -5.2%

Gross Profit Margin 31.6% 29.9% 1.7pp

Candy
Revenue 152.9 128.2 19.2%
Gross Profit 44.5 35.8 24.4%

Gross Profit Margin 29.1% 27.9% 1.2pp

Biscuits
Revenue 82.5 128.0 -35.6%
Gross Profit 23.7 39.3 -39.7%

Gross Profit Margin 28.7% 30.7% (2.0)pp

Frozen
Revenue 17.4 18.7 -7.0%
Gross Profit (loss) (7.1) (9.5) -26.0%

Gross Profit Margin (40.7)% (51.1)% -
Raw Chips
Revenue 30.1 31.7 -5.3%
Gross Profit (loss) 5.2 5.7 -9.0%
Gross Profit Margin 17.3% 18.0% (0.7)pp
Total Revenues*  5,770.5  4,283.4 34.7%

Total Gross Profit*  2,012.5  1,353.3 48.7%

Total GPM 34.9% 31.6% 3.3pts
*Includes contributions from Edita’s imports segment
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Segment Volumes and Prices

EGP mn 1Q2026 1Q2025 Change

Cakes
Packs (mn) 626.0 514.0 21.7%
Tons (000s) 22.9 17.0 34.5%
Av. Price (EGP) 5.00 4.47 11.7%
Bakery
Packs (mn) 201.0 118.0 70.2%
Tons (000s) 12.4 7.2 73.1%
Av. Price (EGP) 7.83 7.94 -1.4%
Rusks
Packs (mn) 30.6 24.9 22.8%
Tons (000s) 2.1 1.4 58.5%
Av. Price (EGP) 9.59 7.51 27.6%
Wafers
Packs (mn) 105.0 139.7 -24.8%
Tons (000s) 2.7 3.2 -15.3%
Av. Price (EGP) 4.71 3.95 19.4%
Candy
Packs (mn) 24.4 21.9 11.6%
Tons (000s) 1.1 1.0 17.5%
Av. Price (EGP) 6.27 5.86 6.9%
Biscuits
Packs (mn) 12.1 24.4 -50.6%
Tons (000s) 0.5 0.9 -43.0%
Av. Price (EGP) 6.84 5.24 30.4%
Frozen

Packs (mn) 0.2 0.2 -8.5%

Tons (000s) 0.1 0.1 -0.7%
Av. Price (EGP) 79.55 78.23 1.7%
Raw Chips
Packs (mn) 2.7 3.5 -21.7%
Tons (000s) 0.1 - -
Av. Price (EGP) 11.03 9.11 21.0%
Total Packs* (mn) 1,002.0 847.0 18.3%
Total Tons* (000s) 42.0 30.7 36.7%
Av. Price/Pack (EGP) 5.76 5.06 13.9%

*Includes contributions from Edita’s imports segment
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Balance Sheet
Total loans and borrowings as at 31 March 2026 stood at EGP 4,961.7 million, up from 
EGP 4,474.6 million as at 31 December 2025. Total bank overdrafts recorded EGP 
902.0 million as at 31 March 2026, compared to EGP 771.4 million at year-end 2025. 
Cash balance stood at EGP 5,815.0 million as at 31 March 2026, up from EGP 4,741.1 
million as at 31 December 2025. Edita recorded a net cash position of EGP 853.3 mil-
lion as at 31 March 2026, compared to a net cash position of EGP 266.5 million as at 
31 December 2025.

Edita booked inventories of EGP 2,548.0 million as at 31 March 2026, up from EGP 
2,315.1 million as at 31 December 2025. Meanwhile, trade and notes receivable stood 
at EGP 328.0 million as at 31 March 2026, compared to EGP 243.5 million as at 31 
December 2025.
 
Total CAPEX for the period ending 31 March 2026 amounted to EGP 289 million, pri-
marily allocated to expansion-related investments, with additional expenditures for 
maintenance and distribution vehicles.

Egyptian Accounting Standards Reconciliation to IFRS
Edita’s EAS and IFRS financial statements differ in the treatment of employees’ profit 
share, which is expensed under the IFRS, while the EAS accounts for them as a distribu-
tion and are thus not included on the income statement. Also, EAS and IFRS differ in the 
calculation of EBITDA. In 1Q2026, a profit share deduction amounting to EGP 59.1 million 
were subtracted from EBITDA. A reconciliation between Edita’s financial statements in 
EAS with the IFRS-based financial statements for 1Q2026 is provided in the table below.

in EGP mn* 1Q2026 EAS Adjustments 1Q2026 IFRS

Net Sales 5,770.5  -   5,770.5

Cost of Sales 3,084.7 -   3,084.7

M.O.H 654.8  18.5 673.3

Total COGS 3,739.5 3,758.0

Gross Profit 2,031.0 (18.5)  2,012.5 

Selling & Distribution Exp. 329.4 12.0 341.4

Advertising & Marketing Exp. 270.7 - 270.7

General & Admin. Exp. 409.7 28.6 438.3

Other Operations Cost 67.7 (0.2) 67.4

Profit from Operations 953.6 (58.9) 894.7

Profit from Operations Margin 16.5% 15.5%

Other Income/Expense 8.8 0.04  8.8

Profit before income tax 1,142.9 (59.0) 1,083.9

Income Tax Expenses 290.6  -   290.3

Net Profit After Tax 852.1 (59.0) 793.1 

EBITDA 1,114.0 (59.1)  1,054.9 

EBITDA Margin 19.3% 18.3%

*Figures are based on management accounts for better disclosure on expenses breakdown
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About Edita Food Industries S.A.E. 
Edita, founded in 1996 and headquartered in Egypt, is a leader in the growing Egyptian 
packaged snack food market. The Company manufactures, markets and distributes 
a range of branded baked snack products including packaged cakes, bakery, rusks 
(baked wheat), wafers and biscuits as well as selected confectionary/candy products. 
The Company’s local brand portfolio includes household names such as TODO, Molto, 
Bake Rolz, Bake Stix, Freska, Oniro and MiMix. The Company also owns the interna-
tional brands Twinkies, HOHO’s and Tiger Tail brands in all of Africa as well as in, Jor-
dan, Palestine, Syria, Lebanon, Iraq, Bahrain, Oman, the UAE, Kuwait, Qatar and Saudi 
Arabia. The Company holds strong number one market positions in its core cake and 
bakery segments as well as in rusks, and a leading market position in the candy and 
wafers segments. In 1Q2026, the Company derived c.90% of its revenue from Egypt 
and c.10% from regional export markets. Learn more at ir.edita.com.eg.

Forward-Looking Statements 
This communication contains certain forward-looking statements. A forward-looking 
statement is any statement that does not relate to historical facts and events, and 
can be identified by the use of such words and phrases as “according to estimates”, 
“aims”, “anticipates”, “assumes”, “believes”, “could”, “estimates”, “expects”, “forecasts”, 
“intends”, “is of the opinion”, “may”, “plans”, “potential”, “predicts”, “projects”, “should”, 
“to the knowledge of”, “will”, “would” or, in each case their negatives or other similar ex-
pressions, which are intended to identify a statement as forward-looking. This applies, 
in particular, to statements containing information on future financial results, plans, or 
expectations regarding business and management, future growth or profitability and 
general economic and regulatory conditions and other matters affecting the Company.

Forward-looking statements reflect the current views of the Company’s management 
(“Management”) on future events, which are based on the assumptions of the Manage-
ment and involve known and unknown risks, uncertainties and other factors that may 
cause the Company’s actual results, performance or achievements to be materially 
different from any future results, performance or achievements expressed or implied by 
these forward-looking statements. The occurrence or non-occurrence of an assumption 
could cause the Company’s actual financial condition and results of operations to differ 
materially from, or fail to meet expectations expressed or implied by, such forward-
looking statements.

The Company’s business is subject to a number of risks and uncertainties that could 
also cause a forward-looking statement, estimate or prediction to differ materially 
from those expressed or implied by the forward-looking statements contained in this 
prospectus. The information, opinions and forward-looking statements contained in this 
communication speak only as at its date and are subject to change without notice. The 
Company does not undertake any obligation to review, update, confirm or to release 
publicly any revisions to any forward-looking statements to reflect events that occur or 
circumstances that arise in relation to the content of this communication.
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Senior IR & Investment Analysis 
Manager
omar.elabhar@edita.com.eg

T: +202 3851-6464
M: +20 114 229 3345
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