Beltone Venture Capital doubles down on Egyptian
homegrown champions ariika and Lychee to accelerate
regional growth

Egyptian homegrown champions backed to accelerate Saudi expansion as Beltone
Venture Capital cements its role as the region's leading builder of consumer
powerhouses.

Beltone Venture Capital (BVC), a subsidiary of Beltone Holding, is doubling down on
two of Egypt's most compelling consumer success stories a direct-to-consumer
digital-led home furnishing brand ariika and healthy F&B pioneer Lychee as both
companies prepare to significantly deepen their footprint in Saudi Arabia with a
combined five new stores opening in Riyadh.

The move signals a decisive new chapter in BVC's strategy: not merely writing cheques
but actively building homegrown Egyptian brands into becoming dominant regional
players.

Ali Mokhtar, CEO of Beltone Venture Capital: "ariika and Lychee represent exactly
what we look for homegrown Egyptian brands with proven profitability, exceptional
leadership, and the ambition to redefine their categories across the region. We are
long-term partners in building the next generation of MENA consumer powerhouses.
With combined five new stores opening in Riyadh, this is just the beginning."

Khaled Attallah, CEO and Co-Founder of ariika: "Saudi Arabia has always been
central to our regional vision. Opening two stores in Riyadh is not just an expansion, it is
a statement. We have built a brand that resonates deeply with consumers who value
design, quality, and an exceptional experience, and we are confident that ariika will find
its home in the Saudi market just as it has across Egypt and Iraq. This is the next
chapter, and we are only getting started."

Mohamed Assy, Founder and CEO of Lychee: "We have been building this moment
for years. Saudi Arabia is not just another market for us it is the foundation of our
regional ambition. We spent considerable time understanding the Saudi consumer
deeply, their rhythms, their tastes, their expectations, before committing to this
expansion. Opening three stores in Riyadh is our declaration that Lychee belongs in this
market, and we intend to lead the healthy F&B space here just as we have done in

Egypt."



ot Lagn 58 gyl (il 9 15 5 (B g il 3 3m Jlliiall Jlall (a1 5

cM’Z;LS,}jéSy@L@.!\JMN I el e cum\uﬁu@m\ﬁgﬂ\dh\ c‘)ku\ Al u&\_)]ujﬁhk_\.ﬂc’" j
0 B g g 8 Asad AL A (e el g A grad) A jall ASLaall 8 s gill (S Al alad aed Cangiud Bk
Lokl A

DS (e b Gud dac) o) Ay eadll GISGEN aen 8 lalaadl Judl Gl ) sl Ll il 8 shall ol Sy
Ashiall (3 gul A saill 5 Aulial) e 5 al8 duall) 4y jlas ciladle ol A Lginiluey Wayl Lai) 5 g jlaiinl)

i 53 g padl L 1Sl R lal) JLal el (sl o ) g (BTN i ) ¢ iR e
i) by wiatis dpagl) st o Wi el didaad) Bgall o ciillail 4 e 3 lad Gldle taie
Ll (yo sl Qe by 3 sl sadl e eS8 i Aiid) 5 sisa e Lttt zeadle au 3leY 7 sabas
238 4oy (5 g ol Gl (B B 58 Ased L5 Ly 8 Jladiy Jane sV (3,580 dilaia 8 530 ) ASDlginY)

" 3la )

Ly ) asana 8 il 250 sl Ay jel) ASlaall CilS ™A Y Gunsall @lpdlly LA il Use A& JU
A lad dadle eliy (8 Linad 281 Lis gada (Sl danidal g Al ) o cpon s 0 e ol Gl ll (G G st L1 ApaslEY)
LeiilSa oyt Sl b 48 e oty ediliiny) el s sasalls apanatll 053 0ol GSlghaa) (g2l aa 3l

"Gkl sl W) e cuaa Jhad Ayl L) 31 pall s pean 8 Cilad LS A gad) (ol &

Al ASLeals Akl o3a ) sl ol sind Ulee "l sAAEN Guri s Guusall ol daaa Js
Algionall pgd o Laa ya 35 aliY) Ui galal L) 5 380 Jiah o ol doally 5208 (3 5ms 3 30 Cansd 43 g
geal s (e) sa bl g 58 A ALl sil) )8 AAS) S catlal g5 eadl 55 ailon gl c(Bany (52 gmndl
b elld Liia LS g pmaal) iy g pall s 436 Y) g Uad 83L ) ralaiy cGamad) 138 (g 12 3a oS ela 25 ol

. aa



